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SHENZHEN INTERNATIONAL TOURISM EXPO

2020.11.20-22 FlEBHPI02&3S1E
Date: 20-22 November, 2020

Venue:Hall 2&3, Shenzhen Convention & Exhibition Center
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Organizer: Shenzhen Travel Association/Shenzhen Yipeng Conve nd Exhibition Se e Co., Ltd



D REMER / Exhibition Overview
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Since ifs establishment in 2014, Shenzhen International Tourism Expo has been deeply cultivating the tourism industry. Through professionalization, marketization,
internationalization and branding,it has developed into an important window and platform for the communication and negotiation between buyers and exhibitors on the industrial
chain.

D EIMHEHTE / Introduction of the host city
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Shenzhen, a coastal city in the south of China, adjacent to Hongkong and Macao, is the window of China's opening to the outside world, one of the core hubs of the "Great Bay arca
of the Guangdong-Hong Kong-Macao, and an important tourist destination, source of tourists and distribution center for inbound and outbound fourism in China. In 2018, the
border inspection agencies across the country inspected 650 million people, and Shenzhen Port had inspected 250 million people, accounting for more than one-third of the
country's share. It has the most ports and the most entry and exit cities in China. Shenzhen, with complete sea, land, air and rail supporting facilities, has achieved 144 hour transit
visa free policy, and one hour land transportation to all major cities in Guangdong, Hongkong and Macao.

By the end of 2018, there were nearly 1,500 tourism enterprises in Shenzhen, including 950 travel agencies, 230 outbound agencies, and more than 2,000 travel agencies in the
city. In 2018, Shenzhen's fotal tourism revenue was RMB160.9 billion, and inbound tourism revenue was 5.1 billion U.S. dollars.

Shenzhen with a permanent population of more than 13 million, has a per capita disposable income of 57,000 yuan in 2018, far more than Beijing, Shanghai and Guangzhou. It is
one of the fastest growing cities in the world and one of the most economically developed cities in China.. In 2018, Shenzhen's gross domestic product (GDFP) was RMB 2.4 trillion,
ranking the third in China's large and medium-sized cities, which has been able to 2o hand in hand with S8an Francisco, Washington and other famous cities.

The total number of high-tech enterprises in Shenzhen has exceeded 14,000, and it has long been the "Silicon Valley of China", casting 7 of Fortune 500 companies, such as Tencent,
Huawei, DJI, CIMC, Vanke, AMER, BYD, ROYOLE, and other outstanding companies.
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O $5BES / Invited buyer
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Regional Distribution of the Invited Buyers
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South China region
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O BIRA / Professional Visitors
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Regional Distribution of the Professional Visitors
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O Er5258Y / Exhibitor type
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Tourism service
Tourist destinations and products (Hotels, resorts, scenic spot)
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$HESER TS / Industry Distribution of the Invited Buyers
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O RHISINAZER / Conferences & activities during the exhibition
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O ERICIES&E D / Distribution of participants in key forums
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2019 Educational Travel Symposium—-How to Deeply Develop the Study-travel

Research forum
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22 A) Press Conference of "Service and Evaluation Specifications for Study Travel Service Institutions of
Primary and High School Students in Guangdong Province
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6 /0 Embracing 5G and Wisdom Upgrade "The 2nd Shenzhen Hotel Industry Wisdom Hotel Forum and

> SAG— Bozheng Cultural tourism Pan-Accommodation (Shenzhen) Forum”
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Hotel forum
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China (Shenzhen) Hotel Industry Green Development Conference
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Travel agency forum 20 /O The Culture-oriented professions build smart tourism 4.0 era
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Tour guide forum 0 Guided Tour Special Lecture 1 "Cuckoo Rhododendron Lecture Hall" 2019 Issue 8 "Gastronomy of Guangdong

Tourism Culture

i Research B Hotel Ji® 174t Travel Agency &% Tour Guide

O ELB2BH#E/SE / Key B2B promotion meeting
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Scandinavian study tour / bus tour to new Nordic mode United Airlines introeduction and related
ERMERE AR 4= R YRR product promotion conference
European cruise route sharing Viking line — Customized products in Chinese
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Intriguing Balkans, intoxicated in Adriatic Sea Smart Travel Customization What's the fastest and easiest way

& Study-travel Sharing togetavisa?
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Wisdom Interpreter helps you start Jordan Travel Destination Sharing 56-day journey through Africa
YRHESIE IS HiBE)|B2BfN S ERENES
: ol IR RS INR=EHEN
BRI/ B S P B feis sk Fun Baichuan B2B Promotion Azerbaijan'?n d Caucasus

New tourism in Vanuatu, Australia Three country promotion conference
of Azerbaijan and Caucasus



O BRERYE / The statement of exhibitor
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Mr. Yan said that the goal of aftending this expo is to
communicate with 10 companies, but less than a day and a half,

200 companies have developed a strong interest in us. The
exhibition in a day and a half has far exceeded our expectations.

—®EFHERE CEO FE
--Yan Ye, CEO of Shenzhen Liyu Educational Technology
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We hope to promote the business of Yongdong Bus, especially the
cross-border business, to the general public in the Mainland
through the 6th Shenzhen International Tourism Expo. 1 hope
that everyone can promote the communication of the feelings and
culture between the two places through the excellent service of
Yongdong Bus.

——EEMRECDEEER EISLZE Kol
--Zhang Jianxiong, Deputy General Manager of Hong Kong
Yongdong Bus Management Group
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Yor us, the first step of promotion is the hardest step. It is to
publicize and provide information about Iran to the Chinese. At
the exhibition, we hope to change the Chinese's inherent
impression of Iran and show a Real Iran to the public .

——Masih ParvazifkfTit HEREA AmirBarani

--Amir Barani, Head of Sales, Masih Parvaz Travel Agency
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1 hope to bring special tourism based in the northwest to
Shenzhen, and wish to increase the visibility of Guangzhou and
Shenzhen through a platform such as the Shenzhen International
Tourism Expo, so that more partners in the industry can
understand and support such a special tourism form.

——EEER SR8 TRR

--Wang Zhiyuan General manager of Tongde Special Tourism
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O $HESESREKES / The statement of invited buyers
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Every day is a new trip, it's worth appreciating everyone who accompanies us through a
journey. Thanks to Shenzhen international Tourism Expo, it broadened our horizons and
enriched our lives! I hope it will be better next year!

——rhlImikRiEh s P 2GR

—Sun Yanshan, Secretary General of Zhongshan Tourism Association
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T . BERIRESAZE TRLREAZINONS, FFRRE

I am very honored to receive the invitation from the organizer and to orzanize the Foshan
travel agent companies to participate in Shenzhen international Tourism Expo. The scale, the
layout of the booth or the contents of the exhibition are reasonable, the docking is convenient,
the quidelines are clear, and the product is tasteful. Members get the latest information on the
tourism format of the Greater Bay Area. Especially in the buyer's negotiation area, the
environment is elegant and easy to get negotiate business. The staff seriously assists us, and it is
easier for our buyers to find counterparts. The seminars on study travel were so right, and
everyone benefited a lot. Thanks to the Committee of Shenzhen International Tourism Expo

for giving the Foshan delegation an opportunity to learn. Thank you very much!

——HUMRITH S R SER

--Huang Zhanbo, Secretary General of Foshan Travel Agency Association
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ik S—EE SR HIEEME .

We were deeply impressed by the 2019 China (Shenzhen) International Tourism Expo,as the
Guangxi buyer delegation invited to SITE. As a city-level international tourism expo, it can be
successfully held for six years by the Shenzhen Tourism Association, which fully reflected the
strong potential of the organizer, and also showed the determination and confidence of the
Shenzhen Government in giving full play to the leading role of the industry association. For this
expo, we have the following experience: Firstly, the organizer has done a careful and
thoughtful job in attracting investment before the exhibition and provided perfect services to
the buyers. Secondly, the theme of the exhibition was prominent. Ten of the themed pavilions
had distinctive features, especially the seminar of study-travel had strong practicability .
Cultural and tourism integration products were abundant, fully showing the rich connotation
of global tourism. We hope that the next session will show more content of Shenzhen's locally
tourism resources and the entire industry chain of global fourism. The local travel expo must
highlight the regional characteristics.

——I AT MBI BRETT
--Chen Deyuan, Secretary General of Guangxi Travel Agency Association
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O tRERIER / Standard Booth Package

SITE 0SSN B

(RN ESLSER. thE . 1T, B. Standard booth package includes exhibition equipment, carpet, lighting, electricity. )

B O Single-Opening Booth 9mM”*

AE™ 12,000
EfrERX 3= 3,000
tRERMARENT:
o Ak a
o T2
o 5fiT*2
® ERIERE 1
b E ]
© BT AR AR EB B K Hh R
o R ERINIRBRIEE
1407T/¥R

RMB 12,000 Q‘" EESE (R4 DEEHENS

The

International exhibition pavilions USD 3,000

The configuration of standard booth is as follows :

® Reception desk *1

® Chairs *2

® Spotlight *2

® Power supply socket *1
® Trash basket*1

® Smokey grey fire—resistant carpet on the floor

® Background constructed by painting foamed
PVC sheet: RMB140/square meter

YFF Double-Opening Booth9 M’

AEM 13,800
EfrERX %&£ 3,450

IMERUARENT:

o SRS A

o fEF*2

o HIIT*2

® B3 JRIHERE 1

o hi7 iR %1

o it E R IR B G At EE

o EREFHRMEIR AR
1407T/F

RMB 13,800
International exhibition pavilions USD 3,450

The configuration of standard booth is as follows :

® Reception desk *1

® Chairs *2

® Spotlight *2

® Power supply socket *1

® Trash basket*1

® Smokey grey fire—resistant carpet on the floor

® Background constructed by painting foamed
PVC sheet: RMB140/ square meter

EAFF[ Single-Opening Booth 18 M’

AE™ 24,000

EfrERX 3£ 6,000

ERAERSNT:

®AHEREE"2

BT

o 514744

o iRIEE

1B B4

® $i [ S0 MR A B B AP B

o B S THiRIREAERE
1407T/ER

IR

Smokey grey carpet
LT

BIE Front view

Em@ Bottom view

IR

Smokey grey carpet
& atnen o mmaamne

BIE Front view

Em@ Bottom view

a‘ MEEFE (R0 -.l.l.

RMB 24,000
International exhibition pavilions USD 6,000

The configuration of standard booth is as follows :

a’ltl*l (B9 EEERNNR
ST Foa o ot i T g

® Reception desk *2

® Chairs *4

® Spotlight *4

® Power supply socket *4

® Trash basket*4

® Smokey grey fire—resistant carpet on the floor

® Background constructed by painting foamed
PVC sheet: RMB140/square meter

T ithE RIE

Smnkeygrey carpet

Front view

[EHRE

Bottom view
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YFF Double-Opening Booth 18 M

AR 27,600 RMB 27,600

EfrEX =& 6,900 International exhibition pavilions USD 6,900
RERGERENT: The configuration of standard booth is as follows :
® A IEEATD ® Reception desk *2

® IB5FRY ® Chairs *4

® 574 ® Spotlight *4

o E5EIERE 2 ® Power supply socket *2

® LifEE*D ® Trash basket*2

o HEEM B BB | ® Smokey grey fire—resistant carpet on the floor
o WEFHIRIEEAIEE @ Background constructed by painting foamed

1407c/¥ES PVC sheet : RMB140/square meter
1 hR ith B ATRE ERE
Smokey grey carpet Front view Bottom view

X Double-Opening Booth 27m°

A 41,400 RMB 41,400

ElfFEX 3%££10,350 International exhibition pavilions USD 10,350
RERMERENT: The configuration of standard booth is as follows :

o SIS A3 ® Reception desk *3

® BFF*3 @ Chairs *3

® SHIT*3 ® Spotlight *3

® B EiRRE*3 ® Power supply socket *3

® 123 ® Trash basket*3

o EEERBIAIEE | o Smokey grey fire—resistant carpet on the floor

* HRERMRIRHEEE ® Background constructed by painting foamed
1407T/F75 PVC sheet: RMB140/ square meter

1 A b B AURE AN E

Smokey grey carpet Front view Bottom view

FeithiFaEREX Raw Space Booth
36m’ Ei]-ﬁ:é‘i%@ﬁ)

MoQ:36m’ (Excluding construction cost)

BAtl AERM1,200F75
ol =£300/F75

Domestic enterprises RMB 1,200/ square meter

Overseas enterprises USD 300/ square meter 20195 Ry iRl A O e R E

Sketch map of some light special exhibition area of the
6th Shenzhen Tourism Exhibition in 2019
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Notice of "10 wonderful exhibition pavilions” of SHENZHEN INTERNATIONAL TOURISM EXPO in 2020

HEME RS RK/ERLES

Tourism Bureau/ Scenic spot/ Theme Park in each provincel/city/county OTA, ﬁkﬁﬁ?ﬂiﬁﬁﬂl Ué‘;ﬁﬁqu H frd‘“ H:'. E) %
OTA, Overseas tourism agency (Depatured from Shenzhen /
Hongkong / Macao/Guangzhou) etc.

FERIM/ ARSI B B TR E T

lnda;_)sndenllravs\ Cuslornizsr!_ service organization / $*§J§J‘ ﬁﬂ#gm(ﬁlwﬂﬁ:ﬁ?y ﬁﬂ iﬁﬁ%ﬁ %
independent travel supporting products, ete. School/ Study-travel base (including industrial tourism) /

Study-travel service provider, etc

i

o s &
BN RIT IS it MAD Y F ey MR T AT LA BT it S .
Overseas tourism bureau / ground agency [ land operator [ shopping place ﬁﬁ,Ej / f)ﬁ&ef _;%_iit/ 1‘H_'-!$SUT (0] Bfﬂiﬂ- OC*QE%
loverseas medical institution / medical ground conceiption, etc. Airline | Cruise / High-speed Railway / Subway /

To B Car Rental/ To C Car Rental, etc

ERBESSXEESXRES
Resort Hotel / Award Hotel IR R A R e ER PR/ A SRS/ B R
Award supporting facilities, etc Travel software programmer / Tourist industry supporting electronics /

Alintelligent equipment / Entertainment technology products

Tikiis+ <5 7= A (4N, Ay, (A 55)/IP T B/ STt
MHRIRRLE /AR AR s R BERE F BE HIEEERSEERES
Tourism + and other products (e.g. tourism, sports) /IP projects /

Cultural tourism real estate / Cultural tourism investment and financing / tourism planning /
intangible cultural heritage / characteristic accommodation, etc

RV manufacturer / RV club/ RV accessories, etc
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D FES#E) / Exhibition sponsorship

E%r—%/ahibitionadveﬁising ‘%‘:FUJ"_%/Journaladvertising
HUHE Specification : 210mmx285mm  B{7 unit : AEM/7T RMB

& E ] K HE A

Advertising Cover Back cover Double-page Spreads Inside Color Page
4% Price 20,000 10,000 6,000 3,800

O #BEr-smns / Sponsorship ads / opportunities

RFIEE(4x) TEFIAR | EZRAE R
« Receptiondinner [Exclusive) Souvenirs for visitors and buyers
¥ SOBTERRBE(R1R) 5,000M2iT
* 10BTHER3R) MOQ: 5,000 ps
RMBS500,000 exclusive sponsorship (For 1 enterprise only)
RMB100,000 sponsorship (For 3 enterprises only)
mnr-& BEXBH
Spot advertisement Famous enterprises interview
5057 (BR1%R) 2,0007% /15538
105768280 (PR23R) RME2,000 /15 minutes

& RMBS00,000/venue ( For 1 enterprise only )
RMB100,000 sponsorship ( For 2 enterprises only ) !

BRIEE/BUET S

Advertisement on the Visit Ticket or Visit Guide
R¥:21cmX9cm

{f1#%: 50,0007T / 100,0003K

Size : 21cmX9cm
Price : RMB50,000/100,000/pcs

“siTE

AL L

% FREE
Handbag advertising
R~ 38cmX28cmX9cm

14&: 100,0007%/10,0001
Size : 38cmX28cmXgcm
Price : RMB100,000/10,000pcs

SRS &
Advertisement of exhibition / visit card
R~:9.5ecmX9.5¢cm

14&: 100,00075/500004
Size : 9.5cmX9.5cm
Price : RMB100,000/ 50000pcs

BT mif
Hanging flags of exhibition hall

R~: 6mX8m
{1#8: 18,0007T/i=8

Size : 6mX8m
Price : RMB18,000/ pc

FaRr&iu

Stage area advertising space
SESUEES. EEE)
{i11&: 100,0007T

Full set of advertising space (Stage, chairs, etc.)
Price : RMB100,000

BN RIGMES(ERE)
Venue leasing in promotion area
(Including equipment)

= 1#&: 10,0007T/309 ¢
Price : RMB10,000 /30 minutes
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SHENZHEN INTERNATIONAL TOURISM EXF

2020.11.20-22 FRYI=RPL2&3S1E
Date: 20-22 November, 2020

Venue:Hall 2&3, Shenzhen Convention & Exhibition Center
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High-end customized/
Independent travel
exhibition area
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Beautiful China's
exhibition area
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International
exhibition area
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Tourism Smart travel big
technology transportation
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Brand travel agency exhibition area
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Cultural tourism
exhibition area
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Part of blockbuster
forums forecast

2020 " lEtmikir o ElES
The Second Distribution of Travel
Industry Seminar in Shenzhen 2020

HEERIT S

Special research seminars
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CERHSEENNETES
WEEeEIAN (NN B

E=ERYIRIE VS EEESE
&2020E (FIl) G
FEREAS

The Third Shenzhen Hotel Industry
Wisdom Hotel forum &Green Development

Conference of China (Shenzhen) Hotel
Industry in 2020



D EZR1EIMNERS / Part of Overseas Exhibitors
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D E89> EIFIEERS / Part of Domestic Exhibitors
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Strategic Media Partners

gd.ifeng.com

2B ASTEIRIE / Part of Industry Partners

PRNewswire A EaLs, JEhE &7 ¥k M
<> B Wi Daily Tl e g 2w
ikt T BEICHAN BE k% o M
£TC: SR 2 Drogon ol P L -2
QL SQuwss BERIAN i REiE

BB AKREVERIE / Part of the Public Media Partners

@ Fnfret  @uvin® it @
S - i 4 {
s & ¢
B SR d= AFpEAS  EmEER &

|‘%iib
West Gate

RNEFIESEARS

hE (RY) BEfrkFERSEER

Organizing Committee of China (Shenzhen) International Tourism Expo

E A ., ..
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