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The 7th China (Shenzhen) International Tourism Expo (abbreviated as: SITE) was successfully held in Hall 2 & 3, Shenzhen
(Futian) Convention and Exhibition Center from November 20-22, 2020. It was hosted by Shenzhen Tourism Association and
undertaken by Shenzhen Yipeng Exhibition Service Co., Ltd. Co-organized by Guangdong Study Travel Association, Shenzhen
Futian District Tourism Association, and ZGY Culture Media Co., Ltd. With Ecotourism Committee of China Eco Development
Association (CEDA) as the strategic support unit.

Since its establishment in 2014, with the support of all levels of governments and organizations in Shenzhen, and after nearly 7
years of marketization, professionalization, internationalization, branding operations, SITE has become a most professional
international tourism exhibition in Shenzhen with the longest history and the largest exhibition area, successfully linked extensive
and comprehensive industry resources for domestic and abroad organizations and institutions, as well as tourism enterprises in
various fields, provided a feast after another for travel industry practitioners and travel enthusiasts. It has gradually developed into
a vital window and platform for business negotiations and exchanges between enterprises, organizations and institutions in the
global tourism industry.

SITE has experienced a really special year with all of you in 2020. The total exhibition area of the 7th SITE was 22,500 square
meters, increased 50% compared with the last issue. Nearly 400 exhibitors from over 70 domestic provinces, municipalities, cities,
overseas countries and regions (including HongKong, Macau and Taiwan), more than 20,000 invited buyers and professional
visitors converged in the 7th SITE. And the number of visitor reached 52,000, even though under the influence of the COVID-19
epidemic. The professional forums, tourism promotional conferences, symposiums and press conferences and other exciting
activities covered ecotourism, leisure tourism, cultural tourism, study travel and travel agencies etc. Buyer categories covered
travel agencies, wholesalers, MICE, business travel facilitators, study-travel facilitators, cultural tourism investment and financing,
government, tourism transportation and other sectors. The buyer groups fully communicated and negotiated with exhibitors,
participated in hot forums and conferences, and has achieved a win-win situation, created the glory of the tourism industry again.
Hot topics such as starry-sky travel, outdoor adventure, tourism live broadcast, and tourism technology have attracted great
attention and won praise from tourism colleagues. The exhibition has 9 theme exhibition areas and a self-driving & RV pavilion,
Eco-tourism and poverty alleviation, themed customized tours, and self-driving & RV tours are new exhibition areas.
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Organizer:Shenzhen Tourism Association
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Undertaker:Shenzhen Yipeng Exhibition Service Co., Ltd.
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Co-organizers:Guangdong Study Travel Association, Shenzhen Futian District Tourism Association, ZGY Culture Media Co., Ltd
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Strategic support institution: Ecotourism Committee of China Eco Development Association (CEDA)
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Thanks to the organizing committee for inviting Maoming City Tourism Industry
Chamber of Commerce to organize Maoming City Cultural Tourism Delegation to
participate in the 7th Shenzhen International Tourism Expo. This expo was a good
cultural and tourism industry exchange circle, promoting industry exchanges and
information sharing. Promoted the recovery of the cultural tourism market after the
epidemic, and lay a foundation for better promoting the development of the tourism
industry! At this International Tourism Expo, Maoming Tourism Industry Chamber of
Commerce officially signed a contract with “Scenic Spot Code” and to become
strategic partners. Thanks again for the excellent communication platform provided
by the Tourism Expo Organizing committee!

——Lin Hansheng, Executive Chairman of Maoming Tourism Industry
Chamber of Commerce
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According to the needs of the tourism market, this exhibition featured the first RV
self-driving tour and sojourn equipment special hall, International tourism
resources exhibition area, Hotel & MICE exhibition area, Research and study tour
exhibition area, High-end customized tourism exhibition area, Beautiful China
exhibition area, Tourism technology exhibition area, Cultural tourism exhibition
area, and Tourism transportation exhibition area, Theme tour exhibition area. The
rich resources has built a very important platform for exchanges and cooperation
between tourism practitioners in our city and domestic and foreign tourism
agencies, laid a solid foundation for how to do well in the future of tourism product

design and team reception.
——Tang Lijuan, Secretary General of Zhuhai Travel Agency Industry Association
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It was a great honor to receive the invitation of the organizer for me to organize the
Foshan travel agency partners to visit this Shenzhen Tourism Expo. This travel
exhibition integrates professionalism, internationality, and efficiency. The constant
trade exchanges between exhibitors and professional buyers at the exhibition site
built an important bridge for business communication and in-depth cooperation
between domestic and foreign companies in the travel industry, further boosted
efficient connection of resources between enterprises. Thanks to the organizer for
giving the Foshan delegation the opportunity to learn. Through this travel
exhibition, travel agency representatives further understood the new trends in the
development of the tourism industry, and being together with industry leaders to
catch new opportunities of the development of the tourism industry.

—Ni Li, Deputy Secretary-General of Foshan Travel Agency

Association
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In order to support Shenzhen's construction of Pilot Demonstration Zone of
Socialism with Chinese Characteristics, the Jiangmen Tourism Industry Association
actively connected, strengthened exchanges and cooperation between the two
cities in cultural tourism, and actively organized cultural tourism enterprises in cities
of Jiangmen to participate in. The China (Shenzhen) International Tourism Expo is
hosted by the Shenzhen Tourism Association. It played the leading role of the
industry associations, and fully closed to the cultural tourism market, which was
conducive for the resource providers to develop a broader market, and it was
convenient for travel agencies and e-commerce to better connect with each other.
There was also a large amount various professional forums which provided
thoughtful services for cultural tourism enterprises. Finally, | hope that the China
(Shenzhen) International Tourism Expo will get better and better, and hope to
cooperate again in 2021.

——Chen Wenfei, Secretary-General of Jiangmen Tourism Industry Association
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The 7th Shenzhen International Tourism Expo in 2020 is a surprising
exhibition. Although affected by the COVID-19 epidemic, there were no
crowds of visitors like previous years, the professional buyers were
accurately invited and showing stronger interest in overseas exhibitors
and resources. The Polish Tourism Administration has gained a lot as an
exhibitor. One of the highlights and innovations of the 7th exhibition
"Collaboration Conference of Study Travel Destinations" added overseas
destination recommendation segment. After the meeting,study travel
destinations have been actively connected with professional institutions
and travel agencies. It is an ideal and efficient platform to promote study
tours. Thanks again to the organizers for their strong support to Polish
Tourism Administration, and wish SITE better and better!

-—Beijing Office of Polish Tourism Administration
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The 7th SITE, as an International Tourism Expo which was held after the
COVID-19 epidemic, gained enthusiastic participants and strong support
of all partners. Whether long-term cooperated partners of us, or new
friends who we just met at the exhibition, we gathered at this exhibition.
We deeply felt that the organizing committee is powerful and the
exhibition was well organized, they brought a touch of warmth to
Shenzhen's tourism industry in the cold winter of tourism industry, here,
we sincerely say: Thank you! This exhibition has attracted great attention
of tourism industry, at the 7th SITE, many friends learned about the new
developments of Shenzhen's tourism industry after the epidemic, and our
company has also found a new direction. In this regard, we are deeply
gratified, it will also inspire us to do our best to contribute to the Shenzhen
tourism industry. Finally, thanks the exhibition organizers again, without
your support, there would be no such timely and warm exhibition! Let's
look forward to meet again next year! Let us work together to create
brilliance!

-—-Guangdong China Travel Service Co., Ltd.
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Asia Miles and Cathay Pacific were honored to participate in the 2020
Shenzhen International Tourism Expo. Under the situation that the
epidemic affects international tourism, the organizers organized and
successfully held such large-scale exhibition, so that we could well
demonstrate the characteristics of our brand and deeply interact with
the market, also communicate with consumers, improved our brand's
popularity and preference in southern China. During the organization
process, the organizer also notified precautions and participating &
exhibiting steps in an orderly manner, and provided good media and
exposure support during the exhibition. We are also very satisfied with
the outcome of this event, and hope to have deeper cooperation and
interaction opportunities in the future.

---Asia Miles & Cathay Pacific Airways Ltd.
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This Expo represented the forefront of Chinese tourism market, with
wide coverage, plenty of communication and exchange opportunities,
comprehensive policy analysis, and industry trends discussions with a
large amount of institutions, tourism operators and resource suppliers.
Baoneng Tourism won the "Best Popularity Award", thanks to the
organizing committee for providing this opportunity and platform!
-—-Baoneng Tourism
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First of all, I'd like to thank the organizers of Shenzhen International
Tourism Expo for their kind invitation. As an exhibitor, Guangzhou
SUNAC Resort gained so much . The 180-square-meter booth space
allowed us to show the rich business formats, and the unique location
allowed us to attract everyone's first attention. In addition to letting
more tourists know about Guangzhou Sunac Resort, we have also
obtained many opportunities for in-depth exchanges with tourism
industry partners. We have also seen that although the development of
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still exploring opportunities. As a cultural tourism city, we are also . .
constantly exploring the path of future development. The award of "Most TO P 10 Cltl es fO r B Uye rs
Popular Resort After the Epidemic” that we won at SITE, not only
represented that we gained recognition, but also encourages us to keep moving
forward. Finally, sincerely wish Shenzhen International Tourism Expo
better and better!

--Guangzhou SUNAC Resort
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Beijing

Maoming

First of all, I'd like to thank the organizers of Shenzhen International
Tourism Expo for their kind invitation. As an exhibitor, this trip has been
very rewarding. The Shenzhen Tour Bus is operated by Shenzhen Bus {*;’ﬁf-ﬁ
Group. There are currently 3 routes, namely the Red Line (Humanities
and History) and Blue Line (Eco-tourism and Technology), Yellow Line
(City Night Scene). At this exhibition, we drove the sightseeing bus into
the exhibition hall and attracted public attention, so that citizens, tourists
and industry partners could see our products more intuitively, and they
could directly experience our sightseeing bus. In addition to letting more
tourists and citizens understand the sightseeing bus, we also have the
opportunity to communicate with many colleagues in depth. | wish the
Shenzhen International Tourism Expo will be better and better!
—-Shenzhen Bus Group
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YEHIEIEEIN/Key Forums and Conferences
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The 2nd South China Tourism ALL-Day Summit  South-North Dialogue--New Trends in the Domestic Market after the Epidemic
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China Ecotourism Industry Summit Forum--Ecotourism Implementation Standards Release Conference

20207 L EBRES RS L EXTitin
2020 Tourism Intelligent Drainage and Management Theme Forum
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The Fifth China Cultural Tourism Consumption Annual Summit and the Launching Ceremony of the “Longque Award” in South China
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Hand in hand, mutual benefit --Cooperation Conference of China Study-Travel Destination Partners
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The 10th Shenzhen Workers Technological Innovation Game and 2020 Shenzhen Skills Competition--Tour Guide Skills Competition Award Ceremony
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Feature Seminars on Tour Guide Professional Work “Bougainvillea Lecture Hall” 2020 the 4th “Guidelines of Travel Group Operation During the
Post-epidemic Period for Tour Guide
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Starry-sky travel Forum--the Most Beautiful Starry Sky destination award Selection and Selection Criteria promulgation

7 SITE2020
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"Shenzhen Start off" product launch conference-- launching ceremony of Shenzhen Tourism Retail Market Recovery Plan

2. T FRAHR R ESRKANGFHEL TS
Press Conference on the Tourism Stores Partner Mechanism of Guangdong China Travel Service Co., Ltd. &
Guangdong Yuezhong Travel Co., Ltd.

3. FAHESF feins EHHEIX FLAMENCOZR &
FLAMENCO Performance Brought by Spanish Tourism Administration

4. “sipgfazs, WEMET BN R XRHEN S

"Silk Road Ancient Guizi, Magical Aksu"-Tourism Promotion Conference of Aksu, Xinjiang
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Jiayuguan City Cultural Tourism Promotion Conference

6. ZEMBEH X UIRIHEN =

Zhaotong City, Yunnan province, Cultural Tourism Promotion Conference

7. FEFPINETERE— A —IT4B T MLIRITKOLD ES

The first person of outdoor star live broadcast in China- travel KOL sharing to nearly 4 million fans.

8. T AMERE: MUEBANANETE—RENES

“Not for the other shore, but for the sea”: Unlocking people’s dream of sailing--Song Kun’s sharing session

—_

9. LN ERE-FVFERHE : SIBPIMRIBLFINS—REESZS
“If Young persons are strong, China will be strong”--Youth Belief Education:
Detonating New Opportunities in Outdoor Tourism--One-foot Pan Sharing Session

10. SLAEF B FLE GEIE) #EN

Taishan Nagin Peninsula Geological Ocean Park (Hotel) Promotional Meeting

M. BEESRIBAE20AERMEPEAKRES
Doyouhike.net and “Shenzhen 100km Hiking” 20th Anniversary, Old and New Hiking Friends

o0—0—0—710—70—0—10—0—0—90
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How Can Tourism Industry Catch the Short Video Live Broadcast Business and Expand the Online Market
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Sponsored by the Promotion Center of China Tourism News and China Star Vision Alliance ("Star Alliance CSVA"), co-organized by China Global
Photo Collection "Move China", Cultural Tourism Industry Index Laboratory, China Urbanization Research Institute, Shenzhen International Tourism
Expo Organizing Committee, from pubilicity, collection of contributions, discussion and election to on-site presentation, the “Search for the Most
Beautiful Starry Sky in China” activity lasted for 5 months. This event is also one of the highlights of the 7th Shenzhen International Tourism Expo.
Persons in charge of starry sky destinations, cultural tourism professionals and many starry-sky photographers from all over China attended the
event. Number of Awards of the event: First prize- 1 person, Second prize- 2 persons, Third prize - 3 persons, Excellence award- 21 people,

Works on site- 300+

YIRS EEZ—/One of the Highlighted Summit Forums
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The "China Ecotourism Industry Summit Forum" which was Guided by the National Forestry and Grassland Administration, hosted by
the China Eco Development Association (CEDA) , and undertaken by the Ecotourism Committee of CEDA, was successfully held at
the China (Shenzhen) International Tourism Expo. The activity combined the "Two Mountains Theory" ecological civilization thoughts
and sustainable development of the industrial economy, discussed about the future of China's ecotourism industry development, and
helped achieving the goal of building a "Beautiful China" in 2035 that proposed by the Fifth Plenary Session of the 19th Central
Committee of the Communist Party of China.

The “ten top-quality Eco-tourism routes in China” and “the first batch of top ten demonstration scenic spots in China’s Eco-tourism”
released this time are based on the work of a working group formed by China’s Eco Think Tank, top 100 travel agencies, authoritative
media and well-known experts in the tourism industry. According to "Outline of China Ecotourism Implementation Standards" and
“National Ecotourism Demonstration Zone Rating Rules”, considered institutional mechanism, location and transportation, environ-
mental quality, resource endowment, and product services, in addition to 25 Eco-tourism evaluation indicators. And experts were
invited to investigate and deliberate many times. It was finally released after referring to a number of data such as the number of

bookings and performance indicators on online travel websites.
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